










5. Servicing Alumni Clubs 

6. CAPP Program involvement 

7. Alumni Travel (Great Britain Trip) 

8. Marketing Programs 

The alumni office moved to new offices in Alumni House. The visibility 
and exposure this affords is a positive move for the Association and the 
college. 

G. Placement 

Improvement in the economy had dramatic impact for the better on place­
ment services in 1983-84. This was the best year recorded by the placement 
office since the late 60's. 

Improvement resulted from a number of influences. Certainly the improved 
economy was of major significance. Two other important factors were mandatory 
attendance at all seminars by seniors who registered with the office and the 
Alumni Career Insights Committee. Required attendance at all seminars educated 
seniors about job hunting, resume preparation, and interviewing skills. These 
seminars were led by alumni with vast experience in the human resource field. 

One hundred non-contract cadets registered with the placement office. 
Forty-six companies visited the campus, generating 435 interviews. One 
hundred and twenty second interviews occurred generating 85 job offers. 

A career fair kicked off the placement year in September. Fourteen 
companies participated. The fair was held on the patio of Mark Clark Hall 
and generated considerable interest among the cadets. 
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